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13.8% or 37,642,862 of USA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Typical Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 47.2 years old
(3.4% younger than average) and have a $87,865 (10.6% lower than average) annual household income.
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10.1% or 393,968 of MSP DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Typical Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 47. years old (3.9%
younger than average) and have a $103,419 (9.6% lower than average) annual household income.
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9.5% or 238,754 of STL DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Typical Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 49.6 years old (.3%
older than average) and have a $87,813 (15.5% lower than average) annual household income.
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25.4% or 493,552 of CIN DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Typical Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 48.9 years old (.4%
older than average) and have a $96,542 (6.7% lower than average) annual household income.
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15.2% or 296,454 of WPB DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Typical Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 48.2 years old
(9.5% younger than average) and have a $92,042 (12.7% lower than average) annual household income.
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| 13.8% or 37,642,862 of USA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.

Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 23.% less likely to be a
college graduate, 4.7% more likely to work full-time, 7.5% less likely to be married, 12.6% more likely to

be a parent of 1 or more children under 18.
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10.1% or 393,968 of MSP DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 12.8% less likely to be
a college graduate, 2.5% more likely to work full-time, 4.9% less likely to be married, 22.5% more likely

to be a parent of 1 or more children under 18.
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be a parent of 1 or more children under 18.
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9.5% or 238,754 of STL DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 4.1% less likely to be a
college graduate, 14.5% more likely to work full-time, 9.% less likely to be married, 28.6% more likely to
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25.4% or 493,552 of CIN DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 17.3% less likely to be
a college graduate, 2.2% less likely to work full-time, 5.2% more likely to be married, 17.1% more likely

to be a parent of 1 or more children under 18.
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15.2% or 296,454 of WPB DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 32.9% less likely to be
a college graduate, 17.4% more likely to work full-time, 19.5% less likely to be married, 45.4% more
likely to be a parent of 1 or more children under 18
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13.8% or 37,642,862 of USA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 9.7% less likely to own
their home, .4% more likely to own a higher valued home, 4.8% less likely to have a single-family home,
3.9% more likely to have a dog.
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; 10.1% or 393,968 of MSP DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 11.8% less likely to own

their home, 15.7% more likely to own a higher valued home, 9.% less likely to have a single-family home,
3.9% more likely to have a dog.
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19.5% or 238,754 of STL DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are .% more likely to own
their home, 18.8% more likely to own a lower valued home, 9.4% more likely to have a single-family

| home, 7.9% more likely to have a dog.
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25.4% or 493,552 of CIN DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 1.5% less likely to own
their home, 11.3% more likely to own a lower valued home, 1.9% less likely to have a single-family home,
J 10.7% more likely to have a dog.
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| 15.2% or 296,454 of WPB DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 19.9% less likely to own

their home, 11.7% more likely to own a lower valued home, 6.5% more likely to have a single-family

' home, 1.9% less likely to have a dog.
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13.8% or 37,642,862 of USA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 1.2% less likely to look
up D-I-Y advice online, 10.6% less likely to always vote in local elections, 3.5% more likely to belong to a
gym, 2.4% less likely to fly domestic past
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10.1% or 393,968 of MSP DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 12.3% less likely to look
up D-I-Y advice online, .2% less likely to always vote in local elections, 40.6% more likely to belong to a
gym, 14.1% more likely to fly domestic past
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9.5% or 238,754 of STL DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.

Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 3.2% more likely to look
up D-I-Y advice online, .4% more likely to always vote in local elections, 5.3% less likely to belong to a gym,
7.7% more likely to fly domestic past yr

VTop-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

L7
i

Recpes/  RetaumAt  Health  DOLvOUMEN Onine Phone  Medical  Wome/  FRnesyDiet Jbsesrch/ Apparel/  Relgion/  Camer  dwation
Meal Planning Information / information  Advke  /VideoCall Services/ Gamenideas Information Postresume Beautyidess Spirfusity Development (Research
Suggestions  Reviews (skype,  Information Schools,
FaceTime, Apphtion,

etc) Finanding)

# who Used WENDY'S One or More Times in the past 30 days

"

Take Onfine  Electroni.
Classes Ivite  (You or Your

chil's)

mSTL

Homework

Political Activity: Adults 18 or older

88.7%
36.1% 137.6% 26.4%

Registered to Vote / Lean i ,’Lean d dent / None
(In District of Resi of These
Presidential Elections: Always
idential Elections: imes  0RSS

Statewide Elections: Always
ide Elections: Sometimes |t e e

parenting/  Photography r.miunwt

amily advice  (Snapfs

e bl el

etc) Local Elections: Sometimes

= who Used WENDY'S One or More Times in the past 30 days mSTL

(s
W&Top-ﬂ) past 12-months Active Lifestyle Activites: Adults 18 or older

la7.3%
hw h

M Past 12-months Domestic Airline Trips: Adults 18 or older

lwip pETH e
3 trips
4 trips
5-9 trips

Flew Domestic past year: NSSRINENEE
Avg. # Domestic Flights: ERSIERNEEET N

3.5% 3%
[ .

10+ trips  hRAT A

Giling-  lawnCare Gardening  Swimming Fishing vnhmm sicyding n - Bowling Belongto  Sewing- Camping. Jogging - Basketball Gmupnmm Yoga-piates  Followa aduk Competitive Caregwerof  Hunting Football Softball - Tenns Orgacized  Snow Sking-
Outdoar [Flowers or HealthClubor  Crafts Running Weightloss  Continuing Videa Gaming Aging Parent Baseball Road Race  Snowboarding
Cooking vegembles) Gym Progam  Education or Relative (5%,
Marathan,
» who Used WENDY'S One or More Times in the past 30 days mSTL e
STL DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 192

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Quick service restaurants used past 30 days: Wendy's



25.4% or 493,552 of CIN DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 3.3% less likely to look
up D-I-Y advice online, 13.6% more likely to always vote in local elections, 14.6% less likely to belong to a

gym, 2.4% less likely to fly domestic past
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gym, 4.7% less likely to fly domestic past

15.2% or 296,454 of WPB DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 2.6% less likely to look
up D-I-Y advice online, 20.3% less likely to always vote in local elections, 18.2% less likely to belong to a

VTop-ZO past 30-days Online Lifestyle Activites: Adults 18 or older
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Past 30-days QSR Users: Adults 18 or older
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» who Used WENDY'S One or More Times in the past 30 days
Total Monthly QSR Users: Avg. Monthly QSR Meals:
100.0% 83.3%

mUSA

e e

13.8% or 37,642,862 of USA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 20.% more likely to use
QSRs past mo., 12.3% more likely to use Sit-Down Restaurants past mo., 21.5% more likely to use Casinos

| past yr., 23.8% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
1time 16.9%

2 times

16.5%

3 times

4 times

5 times

6 -9times

10times or more

= who Used WENDY'S One or More Times in the past 30 days

Total Monthly Sit-Down R Users: Avg. Monthly Sit-Down Restaurant Meals:
80.3% 71.5%

mUSA

Drank Past 30-days: Adults 18 or older
Lauor
Any Type of Bee

Wine

Domestic Regular Beer
Imported Beer
Domestic Light Beer

Microbrew / Craft Beer '32‘6 6%

# who Used WENDY'S One or More Times in the past 30 days musa

USA Projection Scarborough R1 2026: Jan 25-Mar26

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

iz

Used Restaurant Delivery Service Past 30-di
who Used WENDY'S One or More Times in the past 30...

use R 10.9%

Wings/ Bagel/ Stakhouss Upscale Sesfood
Burgers / ponut/
sporss 8ar  Bakery

Mexican  Chinese Hakian

# who Used WENDY'S One or More Times in the past 30 days musa

(Grubhub, Uber Eats, etc.)
28.1%

Past 12 months Casino Activities: Adults 18 or older
Slot Machines g

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Used Past 30-days: Adults 18 or older

i
b

13.8%

USA Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

Quick service restaurants used past 30 days: Wendy's

Stage Show / Concert
Sports Betting
Spa e
Other Gambling Casinos visited past 12 Yes / Cannabis Cigarettes Vape
= who Used WENDY'S One or More Times in the past 30 days B USA = who Used WENDY'S One or More Times in the past 30 days =USA
3,344
USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual intab 24,338



Past 30-days QSR Users: Adults 18 or older

IO.Q%

1time

2 times

3 times

4 times

T
ey
o]

" 10.7%

-
e
F

5 times 10.0%
6 - 9times

10 times or more

10.1% or 393,968 of MSP DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 18.9% more likely to use

QSRs past mo., 16.3% more likely to use Sit-Down Restaurants past
past yr., 105.7% more likely to smoke cigarettes

mo., 39.8% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

' 1time 20.8%
2 times 17.4% -
3 times 11.8%
croumes
10 times or more r

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
Ehhiikhkhm
e

Pia  chinese MesiGn  Coffes  Wings/ Bagel/ imian Steakhouse Upscale indian/
House/ Durgers/ Dot/ Thai/
Coffee Bar Sports Bar  Bakery Other
asizn
= who Used WENDY'S One or More Times in the past 30 days mmsp

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used WENDY'S One or More Timesin the past 30... 20.9%

MsP 518.071 13.3%

= who Used WENDY'S One or More Times in the past 30 days uMSP ® who Used WENDY'S One or More Times in the past 30 days mMSP
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total ly Sit-Down Users: Avg. ly Sit-Down Meals:
100.0% e 83.7% 71.9%
= Em .. . En
YT 212200
Drank Past 30-days: Adults 18 or older Past 12 mo

Ui

Any Type of Beer g 40 % 3
Wine
Domestic Light Beer
Domestic Regular Beer

Imported Beer

Microbrew / Craft Beer

# who Used WENDY'S One or More Times in the past 30 days

MSP DMA

uMSP

Scarborough R1 2026: Feb25-Feb26 Qual Intab

nths Casino Activities: Adults 18 or older
Slot Machines

Table Games (Craps, Poker, etc.)

Stage Show / Concert
12.9%

Bar / Nightclub

Upscale Restaurant m
—
Other Gambling o

Casinos visited past 12 months: Yes

= who Used WENDY'S One or More Times in the past 30 days m MSP

169
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Quick service restaurants used past 30 days: Wendy's

Used Past 30-days: Adults 18 or older

4

Marijuana / Cannabis Cigarettes Vape

= who Used WENDY'S One or More Times in the past 30 days msP



@)

P

Past 30-days QSR Users: Adults 18 or older

=~‘ -* IJ 1time

3 times

(5o
hm
T

12.8%

-

5 times M
10 times or more E
# who Used WENDY'S One or More Times in the past 30 days

Total Monthly QSR Users: Avg. Monthly QSR Meals:
100.0% 86.6%

WSTL

9.5% or 238,754 of STL DMA Adults 18 or older Used WENDY'S One

| pastyr., 50.7% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

8.4%

2 times

17.8%

3 times

4 times

5 times

6-9times

10 times or more

® who Used WENDY'S One or More Times in the past 30 days ESTL
Total ly Sit-Down Users: Avg. Monthly Sit-Down ant Meals:
80.1% 73.3%

Drank Past 30-day5. Adults 18 or older
s
__

Liquor

Domestic Light Beer
Domestic Regular Beer
Wine

Imported Beer

Microbrew / Craft Beer

= who Used WENDY'S One or More Times in the past 30 days

STL

mSTL

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

or More Times in the past 30 days.

Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 15.5% more likely to use
QSRs past mo., 9.3% more likely to use Sit-Down Restaurants past mo., 27.9% more likely to use Casinos

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican  chinese malan steakhouse Coffee  Bagel/ upscale  seafood
House/  Doawt/
Coffee Bar  Bakery

wwho Used WENDY'S One o More Times in the past 30 days msn

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used WENDY'S One or More Timesin the past 30... 17.2%

Luil 420,308 17.1%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

7i5,im 28.9%

Table Games (Craps, Poker, etc.)
m
9%

1,
EYE 2.1%
70.4%

Bar / Nightclub
Upscale Restaurant
Sports Betting

Stage Show / Concert

Other Gambling

Spa

T 1.2%

Casinos visited past 12

Used Past 30-days: Adults 18 or older

i
ey

1a / Cannabis

= who Used WENDY'S One or More Times in the past 30 days

mSTL
192
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Quick service restaurants used past 30 days: Wendy's

Cigarettes

Vape

= who Used WENDY'S One or More Times in the past 30 days msTL



Past 30-days QSR Users: Adults 18 or older

) 1time
i

3 times

4 times

5 times

6 - 9times

10 times or more

25.4% or 493,552 of CIN DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 14.% more likely to use
QSRs past mo., 8.3% more likely to use Sit-Down Restaurants past mo., 19.9% more likely to use Casinos

| pastyr., 5.9% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
. :

1time

15.2%
10.4%

2 times
3 times
4 times

5 times

10 times or more
7%

6-9times

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

vima

vagel /
Deawt/
Bakery

chinese  mexican Steakhouse Wings/  ilian upscale  seafood

Spors Bar

# who Used WENDY'S One or More Times in the past 30 days ®CIN ® who Used WENDY'S One or More Times in the past 30 days BCIN who Used WENDY'S One or More Times in the past 30 days e
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total ly Sit-Down Users:  Avg. Monthly Sit-Down ant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
100.0% 7.7% 81.5% 75.2% who Used WENDY'S One or More Times in the past 30... 26.6%
[ amss2 T - “ — * “ LW 412,644 21.2%
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older
Any Type of Beer Slot Machines '3 xa. 29.7% — “ E
s s [ ki
Domestic Light Beer Table Games (Craps, Poker, etc.) ‘ -
Wine Stage Show / Concert
Domestic Regular Beer Upscale Restaurant
Imported Beer - v Sports Betting
Microbrew / Craft Beer ' Other Gambling :
Spa Casinos visited past 12 Yes 1a / Cannabis Cigarettes
= who Used WENDY'S One or More Times in the past 30 days mCIN = who Used WENDY'S One or More Times in the past 30 days uCIN = who Used WENDY'S One or More Times in the past 30 days mON
CIN DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 467
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Quick service restaurants used past 30 days: Wendy's



Past 30-days QSR Users: Adults 18 or older
P ‘.7%
8.6%

o s R
bk oo

3 times

4 times

12.5%
13.8%

5 times

6 - 9times

10 times or more

10 times or more

1time

2 times

3 times

4 times

5 times

6-9times

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
. :

15.9%

16.1% |

11.2%

8.7%
7.6% |

9.2%

# who Used WENDY'S One or More Times in the past 30 days "WPB ® who Used WENDY'S One or More Times in the past 30 days mWPB
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total ly Sit-Down Users: Avg. Monthly Sit-Down ant Meals:
100.0% 79.4% 83.1% 75.0%

15.2% or 296,454 of WPB DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.

Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 25.9% more likely to use
QSRs past mo., 10.8% more likely to use Sit-Down Restaurants past mo., 3.4% less likely to use Casinos past
yr., 39.8% more likely to smoke cigarettes.

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Chinese alian upsaale  seafood  Bagel/
Donut/

piza Mexicn steakhouse Wings/

Burgers / House /
Sports Bar Coffee tar

' who Used WENDY'S One or More Times in the past 30 days nwrs

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used WENDY'S One or More Timesin the past 30... 25.5%

LU 387,595 19.9%

Casino

Drank Past 30-days: Adults 18 or older Past 12 months Activities: Adults 18 or older

799,638 41.1% ;

e
-

Imported Beer

Domestic Regular Beer  pramm 22.0%
Dermai gk B -V

Microbrew / Craft Beer &3'22% '

# who Used WENDY'S One or More Times in the past 30 days =WPB

weB DMA Scarborough R1 2026: Jan25-Jan26 Qual Intab 377
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Upscale Restaurant
Table Games (Craps, Poker, etc.)

Stage Show / Concert

Bar / Nightclub
Sports Betting
Spa

Other Gambling

= who Used WENDY'S One or More Times in the past 30 days

:
3 10.9%

Casinos visited past 12

Used Past 30-days: Adults 18 or older

i
Y

a / Cannabis Cigarettes

= WPB

Quick service restaurants used past 30 days: Wendy's

Vape

= who Used WENDY'S One or More Times in the past 30 days mwrs
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@y

401K,

mﬁalnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account) e k

00,587 .5%
Mtuel Funds

17.5%

13
3,749,266 10.0%
37,601,219 13.8%

Money Market Funds

13.8% or 37,642,862 of USA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 6.9% more likely to have a

21.6% more likely to have an Auto Loan, 1.6% less likely to Invest/Trade Stocks Online, 21.% more likely

to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

ZS07,80B.7%
Bonds PECES 10.0%
057322 8.1% 09% 6 6w
3,057, 53% 5.1%
Other (Crypto / NFTs / Metals, etc.) P 4.2% 4.4%
. — 2 2o o PR i e s p 2o I o o h B G
529 Plan / College Savings Plan 21,8759 3.0% Checking Debitor ATM  Savings  CreditCard  Online Mobil Online Bill Money  Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Market  Deposit{CDs) Home  Improvement
'6.4% Account Mortgage Loan or Home
Second Home or Real Estate Property m R Equity Loan
= who Used WENDY'S One or More Times in the past 30 days mUSA ® who Used WENDY'S One or More Times in the past 30 days BmUSA
Professional Services Used*: Adults 18 or older 'n'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service “ >
Financial Planner
Online Investing / Stock Trading
Accountant 26 192' 551
: , 7.3%
oAt i ot i %
2 3.4%
Real Estate Agent 3.3% . 9.3% 95% 4 ho 6.8%
5% . ’ 3.0% 4.7%
_ .8% (*Past 12 Months) Venmo MasterCard  Apple Pay  CashApp  Google Par American Store Credit  Square Cash  Facebook — Samsung Pay
Divorce / Family Attomney E“g 0% Express card Messenger
» who Used WENDY'S One or More Times in the past 30 days = USA = who Used WENDY'S One or More Times in the past 30 days mUSA
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 3,344

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Projection

Scarborough R1 2026: Jan 25-Mar26 Qual Intab 24,338

Quick service restaurants used past 30 days: Wendy's



10.1% or 393,968 of MSP DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 4.8% more likely to have a
401K, 8.7% less likely to have an Auto Loan, 34.8% more likely to Invest/Trade Stocks Online, 49.6% more

likely to pay with their Debit Card.

mﬁ Alnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
401K Plan 5

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

5 11.4%
Money Market Funds i S
5.6%
Bonds EFTER box

529 Plan / College Savings Plan 19:1 ™

—_ 32 e BN 25532 3678 Lson o8 353108 12e 5
24,900 6.3%
Other (Crypto / NFTs / Metals, etc.) 3.9% Checking savings  Debit or ATM Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Home Personal Loan
Account  Account card Banking Banking Paying  Mortgage Market  Deposit (CDs) Improvement  Home
&:&m Account Loan or Home ~ Mortgage

Second Home or Real Estate Property  7.5% Equity Loan

# who Used WENDY'S One or More Times in the past 30 days uMSP = who Used WENDY'S One or More Times in the past 30 days = MSP

Professional Services sed*: Adults 18 or older B\ Past 3-Months Payment Methods Used: Adults 18 or older

Financial Planner

947,695

Tax Preparation Service

Onlinel ti Stock Tradi a
Insurance Agent at a Local Office (not online) 8,68 L7%
456,569 11.7%
e i 1 (@ ®

13.2%
6.1%
Real Estate Agent m 8.8%
3.5% 3.2%
b 2.9% h
Estate Planning m 2.7% T oo |

r\o_sx (*Past 12 Months) VIsA PayPal Venmo DebitCard MasterCard  Apple Pay zZelle Google Pay  Cash App American Discover  Store Credit Square Cash  Facebook  Samsung Pay

Divorce / Family Attorney 0.4% Express card Messenger

= who Used WENDY'S One or More Times in the past 30 days m MSP = who Used WENDY'S One or More Times in the past 30 days mMSP

MsSP DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 169
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W

) 9.5% or 238,754 of STL DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
‘@ > Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 21.1% more likely to have a

401K, 20.5% more likely to have an Auto Loan, 50.8% more likely to Invest/Trade Stocks Online, 30.6% more
likely to pay with their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older
401K Plan o0 v .

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

® who Used WENDY'S One or More Times in the past 30 days ESTL

Financial Services Has and/or Uses: Adults 18 or older

n 1 5 37 I e ur. 3 o s s 130
Checking Debitor ATM  Savings Credit Card Online Online Bill Mobile Home
Account card Account Banking Paying Banking  Mortgage Market
Account

= who Used WENDY'S One or More Times in the past 30 days

Deposit (CDs)

mSTL

B4% B1%  61% sa% ao% s0%

Money  Certificates of Studentloan Personal Loan  Home Refinanced

Improvement  Home
Loanor Home Mortgage
Equity Loan

Professional Services Used*: Adults 18 or older

Financial Planner

Tax Preparation Service

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)
Accountant

Real Estate Agent

Estate Planning

"*Past 12 Maonths]
Divorce / Family Attorney alz‘m f /

= who Used WENDY'S One or More Times in the past 30 days mSTL

STL DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 192
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'E'Past 3-Months Payment Methods Used: Adults 18 or older

Debit Card  MasterCard Venmo Zelle Apple Pay CashApp  Google Pay

» who Used WENDY'S One or More Times in the past 30 days

Quick service restaurants used past 30 days: Wendy's

Store Credit
card

mSTL

American
Express

9.8% 9.5%
6.7% 6.7%

Facehook  Square Cash Samsung Pay
Messenger



25.4% or 493,552 of CIN DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 2.9% less likely to have a
401K, 2.9% more likely to have an Auto Loan, 10.% less likely to Invest/Trade Stocks Online, 2.% more likely to

pay with their Debit Card.

ﬁ Investments Owned: Adults 18 or older
e ¢ |

401K Plan 394,4'51 ag.n%

IRA (Individual Retirement Account)

Stocks or Stock Options

13.4%
13.6%

8,7 11.9%
213,622 11.0%

6.3%
10.1%

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan

196,079

o

Other (Crypto / NFTs / Metals, etc.) Wk

5.7%
6.8%

5950, 5.9%
[PIREE 6.6%

B who Used WENDY'S One or More Times in the past 30 days

Second Home or Real Estate Property

Bonds

HCIN

Financial Services Has and/or Uses: Adults 18 or older

8.8%
T o 4% aa a5%

i e

- 153%f
N 25513 30

Money  Studentloan Certificates of Personal Loan

3ua257]

Credit Car

Online Auto Loan Home Refinanced
Account card Account Banking Mortgage Market Deposit COs) Improvement  Home
Account Loanor Home Mortgage
Equity Loan

1737733 o5 300115
Checking Debitor ATM  Savings

= who Used WENDY'S One or More Times in the past 30 days mCIN

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

273,033 %

8.7%
180,100 9.3%

10.1%
8.7%

Accountant

Insurance Agent at a Local Office (not online) PR

Real Estate Agent

4.4%
L 3.1%
3.9%
2.9%
100.9%
1.0%

= who Used WENDY'S One or More Times in the past 30 days

Estate Planning

(*Past 12 Months)

Divorce / Family Attorney
uCIN

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 467

y'E'Past 3-Months Payment Methods Used: Adults 18 or older

8.3% 8.1% 6.8% 6.3%

4.8%
.. =
[ [

Cash App

Apple Pay

VisA PayPal Debit Card Venmo MasterCard Zelle GooglePay  American Discover  Store Credit Square Cash  Facebook  Samsung Pay
Express card Messenger
® who Used WENDY'S One or More Times in the past 30 days uCIN

CIN
All Graphs and HBIA! Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Al rights reserved.
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15.2% or 296,454 of WPB DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 7.% more likely to have a
401K, 14.8% more likely to have an Auto Loan, .3% more likely to Invest/Trade Stocks Online, 23.8% more

likely to pay with their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older
401K Plan [EEEE '

IRA (Individual Retirement Account)

Stocks or Stock Options
Mutual Funds

Money Market Funds

-

11.4%

210,504 10.8%
Es 4.8%

Bonds -

20,02 6.8%
pEFARM 7.1%

32.3%
L 4.5%

i who Used WENDY'S One or More Times in the past 30 days

522,777
10.8%
296,938 15.3%
05 9.1%
Other (Crypto / NFTs [ Metals, etc.) K

Second Home or Real Estate Property

529 Plan / College Savings Plan

EWPB

Financial Services Has and/or Uses: Adults 18 or older

33% 3.4% 3.8% 59
v memm

172130 w157

Checking Mobile Auto Loan Money  Certificates of Personal Loan Studentloan Home Refinanced
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Improvement  Home
Account Loanor Home Mortgage
Equity Loan
= who Used WENDY'S One or More Times in the past 30 days m'WPB

77533 § e 7 20 0
Credit Card Online Online Bill Home

Savings

1 sm 301
Debit or ATM

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Accountant

Financial Planner

301,473 15.5%

Online Investing / Stock Trading
Insurance Agent at a Local Office (not online)

Estate Planning

| 42%
Real Estate Agent 3.8%
. B 1.6% (*Past 12 Months)
Divorce / Family Attorney . co
m who Used WENDY'S One or More Times in the past 30 days mWPB

wpPB DMA Scarborough R1 2026: Jan25-Jan26 Qual intab 377
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

y'E'Past 3-Months Payment Methods Used: Adults 18 or older

Cash App American  Google Pay Store Credit  Discover

Express card

Square Cash

Facebook  Samsung Pay
Messenger

PayPal Zelle MasterCard  Debit Card Venmo Apple Pay

# who Used WENDY'S One or More Times in the past 30 days = WPB

Quick service restaurants used past 30 days: Wendy's



McDonald's

K1)

@{Ldz@tﬂ,& Chick-fil-A
BURGER
KING Burger King
e

GEN-Y (P30-44)
{[CHIPOTLE

MEXICAN GRILL

Chipotle
GEN-X (P45-59)
IIJIW' Subway

Arby's

GEN-Z (P18-29)

P?S

Chili's
Ag)lebee‘s Applebee's
FIVE GUYS Five Guys

BURGERS and FRIES

USA DMA Scarborough R12026: Jan25-Mar26  Qual Intab:
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

“"Other QSRs Used + 3 Generational Cohorts"

P18+ who used WENDY'S One or More Times in the past 30 days (Other QSRs used One
or More Times past 30 days)

/22,691,458
98,462,765

785
56,441,204

12,458,360
42,871,420

11,131,252
74,583,524

9,407,082

60.3%

f

3
&
N
X

3
EJ

8,907,614

63,217,798

8,689,629
27,788,426

8,656,651

I

10.2%

|

9.7%
7,416,729 19.7%
49,283,385 18.0%
4,998,644 13.3%

15,305,562 6.0%

4,600,402

USA

12.2%
6.3%

2,992,848.0%

i 3.5%

:

1 P18+ who used WENDY'S One or More Times in the past 30 days (Other QSRs used One or More Times past 30 days)

m P18+ USAAOther QSRs used One or More Times past 30 days)
33 Share of Everything
for Anything =

soefa.ai

Quick service restaurants used past 30 days: Wendy's



"Other QSRs Used + 3 Generational Cohorts"

P18+ who used WENDY'S One or More Times in the past 30 days (Other QSRs used One
or More Times past 30 days)

' 254,195 64.5%
McDonald's e

68,624 42.8% |
14.7%

' 155,795 39.5%
Arby's ey 16.6%

43,398 36.4%
wavy Subway Ereth 13.5%
31.9%

125,753
GEN-Y (P30-44) 1,093,887 28.0%

Burger King 1

|

i ' 1981030 24.9% : -
A ‘plelﬁ?sgg Applebee's prgen 11.3%

ick-Qil:A  Chick-fil-A p2ASts o —

Nt
GEN-X (P45-59) =287 ZHEHY
(€ [CHIPOTLE Chipotle 28993 19.4% 4
e

MEXICAN GRILL 15.1% ' wYyY T 9T -
GEN-Z (P18-29) o089 e ' J

686,854 17.6%

<PS Chilis  [HE22e 225! MINNEAPOLIS-ST. PAUL

FIVE GUYS Five Guys 0,412 7.7%
BURGERS and FRIES

2.6%
P18+ who used WENDY'S One or More Times in the past 30 days (Other QSRs used One or More Times past 30 days)

B P18+ MINNEAPOLIS-ST. PAUL (Other QSRs used One or More Times past 30 days)
MINNEAPOLIS-ST. PAUL DMA  Scarborough R12026: Feb25-Feb26 Qual Intab: 169 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a ,al for Anything =
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Qg) 3 "Other QSRs Used + 3 Generational Cohorts"

P18+ who used WENDY'S One or More Times in the past 30 days (Other QSRs used One

or More Times past 30 days)
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Quick service restaurants used past 30 days: Wendy's
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Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an average of 3 days, 5 hours, 43
minutes and 42 seconds each week with All Forms of Media.

82.5% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an avg. of 8 hours and 36 minutes each
week listening to All Local AM/FM Radio, representing 9.1% of total time spent with all forms of Media.
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Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an average of 3 days, 18 hours, 1
minutes and 42 seconds each week with All Forms of Media.

86.2% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an avg. of 9 hours and 18 minutes each
week listening to All Local AM/FM Radio, representing 8.9% of total time spent with all forms of Media.

96.9%
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Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an average of 3 days, 15 hours, 47 |
minutes and 0 seconds each week with All Forms of Media.

81.5% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an avg. of 9 hours and 15 minutes each
week listening to All Local AM/FM Radio, representing 8.6% of total time spent with all forms of Media.
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Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an average of 3 days, 11 hours, 53 |
minutes and 41 seconds each week with All Forms of Media.

87.7% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an avg. of 8 hours and 34 minutes each
week listening to All Local AM/FM Radio, representing 9.% of total time spent with all forms of Media.
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Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an average of 3 days, 11 hours, 39 |
minutes and 30 seconds each week with All Forms of Media.
82.6% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an avg. of 9 hours and 35 minutes each
week listening to All Local AM/FM Radio, representing 9.5% of total time spent with all forms of Media.
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Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an average of 2 days, 10 hours, 52
minutes and 16 seconds each week with All Forms of Ad-Supported Media.

79.4% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an avg. of 7 hours and 58 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.8% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an average of 2 days, 16 hours, 12
minutes and 40 seconds each week with All Forms of Ad-Supported Media.
81.2% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an avg. of 7 hours and 41 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.7% of total time spent with all forms of Ad-Supported Media.

96.9%
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Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an average of 2 days, 17 hours, 32
minutes and 5 seconds each week with All Forms of Ad-Supported Media.

79.1% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an avg. of 9 hours and 0 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.9% of total time spent with all forms of Ad-Supported Media.
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| Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an average of 2 days, 16 hours, 11

minutes and 38 seconds each week with All Forms of Ad-Supported Media.

83.6% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an avg. of 7 hours and 41 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an average of 2 days, 19 hours, 3
minutes and 6 seconds each week with All Forms of Ad-Supported Media.

80.6% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an avg. of 9 hours and 18 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.2% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an average of 8
hours and 24 minutes each day with All Forms of Ad-Supported Media. 79.4% listen to Local AM/FM
Radio for an avg. of 68.4 minutes/day. (Local Radio delivers 10.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an average of 9
hours and 10 minutes each day with All Forms of Ad-Supported Media. 81.2% listen to Local AM/FM
Radio for an avg. of 65.9 minutes/day. (Local Radio delivers 9.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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‘@) | Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an average of 9
& >=a hours and 21 minutes each day with All Forms of Ad-Supported Media. 79.1% listen to Local AM/FM
Radio for an avg. of 77.2 minutes/day.  (Local Radio delivers 10.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an average of 9
hours and 10 minutes each day with All Forms of Ad-Supported Media. 83.6% listen to Local AM/FM

Radio for an avg. of 65.9 minutes/day.
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Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an average of 9
hours and 34 minutes each day with All Forms of Ad-Supported Media. 80.6% listen to Local AM/FM

Radio for an avg. of 79.8 minutes/day.

(Local Radio delivers 11.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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29,894,378 or 79.4% of Adults 18 or older who Used WENDY'S One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 68.4 minutes every day
representing 37.5% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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- 319,726 or 81.2% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 65.9 minutes every day representing
30.9% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older .
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- 188,943 or 79.1% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 77.2 minutes every day representing
38.6% of all time spent daily with Ad-Supported Audio.
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- 412,444 or 83.6% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 65.9 minutes every day representing
41.6% of all time spent daily with Ad-Supported Audio.
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Avg. Week A{[lﬂggio (Persons & % Reach): Adults 18 or older

- 238,973 or 80.6% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 79.8 minutes every day representing
36.2% of all time spent daily with Ad-Supported Audio.
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29,894,378 or 79.4% of Adults 18 or older who Used WENDY'S One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 68.4 minutes every day
representing 37.5% of all time spent daily with Ad-Supported Audio.
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Reach % Audio: Adults 18 or older

who Used WENDY'S One or USA
More Times in the past 30
days

"Share of Ad-Supported Audio”

19.0%

15.8% )
12.8% 14.6%

11.4% 12.0% 10.9% o,
8.3% 5 A% 8.6%
v 7.5% 6.2%  6.5% )
7.5% 8% - 39% 529 22%
Reached: [ ]
'29,894,37805,074,008 10,751,963/2,082,845 7,145,69235,038,600 4,284,50622,558,796 5,959,91639,836,002 4,519,50220,604,900 4,111,78424,925,847 3,252,67516,939,118 2,433,95610,769,995 843,655 5,964,491

Local AM/FM Podcasts YouTube Music Spotify TV Music All Others Pandora Amazon Music iHeartRadio SiriusXm
Average Radio Channels

Daily Mi
¥ who Use ne or iviore Iimes In the pas ays ]

usa USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 3,344 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 24,338 soeﬁ- for Anything _

Quick service restaurants used past 30 days: Wendy's



319,726 or 81.2% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 65.9 minutes every day representing
30.9% of all time spent daily with Ad-Supported Audio.

Weekly 81.2% Avg. Hours+Minutes/day with Ad-Supported
Reach % 77.9% Audio: Adults 18 or older
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38.6% of all time spent daily with Ad-Supported Audio.

188,943 or 79.1% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 77.2 minutes every day representing
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| 412,444 or 83.6% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 65.9 minutes every day representing
41.6% of all time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older
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238,973 or 80.6% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 79.8 minutes every day representing
36.2% of all time spent daily with Ad-Supported Audio.

Weekly 80.6% Avg. Hours+Minutes/day with Ad-Supported
Reach % Audio: Adults 18 or older
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29,894,378 or 79.4% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Country, Pop Contemporary Hit Radio, and Classic Rock.

Local AM/FM Radro Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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319,726 or 81.2% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Pop Contemporary Hit Radio,
Hot AC, Country, and Classic Rock.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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188,943 or 79.1% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Adult Hits,
News/Talk/Information, Classic Hits, and New Country.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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412,444 or 83.6% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult Contemporary, Country,
Adult Hits, and Hot AC.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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238,973 or 80.6% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Urban AC, Classic Rock,
Classic Hits, and Pop Contemporary Hit Radio.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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23,108,066 or 61.4% of Adults 18 or older who Used WENDY'S One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 104.8 minutes every day representing
33.7% of all time spent daily with Ad-Supported Video.
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267,818 or 68.% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 95.9 minutes every day representing 31.1%
of all time spent daily with Ad-Supported Video.
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‘@) 170,328 or 71.3% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
&= ))m watch Ad-Supported Local TV Stations for an average of 144.7 minutes every day representing 42.1%
of all time spent daily with Ad-Supported Video.

Avg. Week A{{m}’(ﬁeo (Persons & % Reach): Adults 18 or older Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local TV Stations

Non-Premium Cable TV...

Netflix

YouTube Video

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
AppleTV+,fubo,Pluto, Tubi, etc.
TikTok

Hulu/Hulu + Live TV (any Hulu)
Paramount+

Peacock

Disney+

Premium Cable TV Networks

% Time spent:

39,909

Non-Premium Cable TV
Networks i Non-Premium Cable TV

64.5 % Networks Netflix
92.4 303

. — 0
m—mum,:,z,m,
T — XV | Video: Adults 18 or older
P — T

P —T

S

P ey FLE vho s wiors one o
P — L

u who Used WENDY'S One or More Times in the past 30 days mSTL = who Used WENDY'S One or More Times in the past 30 days HSTL

AppleTV YouTu
+fubo,Pl be

TikTo Amazon Apple YouTub Premiu
k Prime/IM Ve fu e Video m

7 i L 9 k
17.8 | Db{/ﬁ{eT bo,P... 19.5 Cable...

Para TikT... Peac...
Amazon i mou Local TV Roku + Hulu/
Prime/I um Efations The Roku = Hulu +

MDb/... Gz - 1 131.4 Channe... Live... Param...

uto,Tubi, Vide...
etc....

Local TV Stations
147.2

< b . 0
hat o 2 o
R R R R - R R - e X3

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local TV Stations

Non-Premium Cable TV...

Amazon Prime/IMDb/FireTV
YouTube Video

TikTok

Hulu/Hulu + Live TV (any Hulu)
AppleTV+fubo,Pluto, Tubi, etc.
Peacock

Paramount+

Netflix

Roku + The Roku Channel
Disney+

Premium Cable TV Networks

STL

Total persons:

674.479 66.5%
_mr—
sisai 353
m Avg. Hours+Minutes/day with Ad- m ApHie Y(\).flig:se Netfl...
mm Supported Video: Adults 18 or older S | TikTok Hulu/H
0 '+,

m TV fu 19.0 YOk 15.3 ulu +...

(s 7o | 1150 bo,Plu Hul b
u/f Vide

to,Tub )
ma 5 - m m Local TV Stations i,etc.  TikTok Local TV Stations o APPIBIVEN  Notflix Para
PO — 57 1447 250 178 125.8 19.5 |UBGPILEN 1) ¢ m...

Amazon

Prime/I

Non-Premium Cable MDb/Fir Amazon
TV Networks eTv Non-Premium Cable TV Prime/IM
633 30.8 Networks Db/FireTV

88.5 41.0

Roku +.._

0.0% who Used WENDY'S One or
_ 0.0% Mmeﬁm:imthpaitw
# who Used WENDY'S One or More Times in the pn!t au days mSTL  who Used WENDY'S One or More Times in the past 30 days mSTL

® Share of Everything

DMA Scarborough R1 2026: Feb25-Feb26 Qual intab 192 g

All Graphs and soefo.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Quick service restaurants used past 30 days: Wendy's



of all time spent daily with Ad-Supported Video.

297,650 or 60.3% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 117.5 minutes every day representing 32.1%
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Avg. Week A{{m}’(ﬁeo (Persons & % Reach): Adults 18 or older
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198,866 or 67.1% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 101.4 minutes every day representing 29.4%
of all time spent daily with Ad-Supported Video.
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23,108,066 or 61.4% of Adults 18 or older who Used WENDY'S One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 104.8 minutes every day representing
33.7% of all time spent daily with Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % 61.4% —— 62.2% | ll’share Of Ad-SUppOf'tEd v"deo n Video: Adults 18 or older

42.2% who Used WENDY'S One or
% of Week 39.0% More T'me:al:sthe past 30
Time Spen
Ad-Suppo
b 31.4%
29.8%
22.0% 23.5%
18.4%
12.4%
11.4%
14.0% 10.3%
Weekly
Total 5. 1%
Persons 4 1% 3 7% 4 0%
Reached:

4 8%
23,108,06661,416,758 23,400,19255,212,875 17,818,33615,299,400 18,415, 90506 473,230 11,830, 4331 357,009 8,267,40345,696,589 8,861, 31351 656,770 4,672, 41131 251,108 3,862,52020,289,870 6,929,42440,493,097

Local TV Cable TV Amazon YouTube TikTok AppIeTV+ Hulu Netflix Roku Peacock
Average
Daily Mi
® who Used WENDY'S One or More Times in the past 30 days m USA
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 3,344 ® Share of Everything
All Graphs ond soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 24,338 Soeﬁ_ for Anything

°

Quick service restaurants used past 30 days: Wendy's



267,818 or 68.% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 95.9 minutes every day representing 31.1%
of all time spent daily with Ad-Supported Video.
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‘@) 170,328 or 71.3% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
o ))m watch Ad-Supported Local TV Stations for an average of 144.7 minutes every day representing 42.1%
of all time spent daily with Ad-Supported Video.
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297,650 or 60.3% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 117.5 minutes every day representing 32.1%
of all time spent daily with Ad-Supported Video.
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198,866 or 67.1% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 101.4 minutes every day representing 29.4%
of all time spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(average week)

Local News - Evening
Sports

Comedies

Local News - Morning
Movies

Dramas

Game Shows
National/Network News
Food/Cooking Shows
Mystery/Suspense/Crime
Documentaries

Local News - Late

Court Shows

[ 23,108,066 or 61.4% of Adults 18 or older who Used WENDY'S One or More Times in the past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports,
Local News - Morning, Comedies, Game Shows, and Movies.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(Average Week)
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267,818 or 68.% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Game Shows, Local News -

Totof Persons:

Avg. Hours+Minutes/day with Local
TV Stations: Adults 18 or older

A e [r [
;isi.;;:-!;i;-ﬁggg

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
xmnespm (Average Day]_

Game Shows
16.2

Movies
16.9

Local News -
Morning
24.4

Nation
al/Net
Local News | work
- late News
129 8.2

Mystery/Suspe
nse/Crime
153

Docu

Local News - menta

Local News -

Game Shows
262

Local News -

Comedies
25.7

Nation
al/Net
work
News
14.0

Mystery/S
uspense/C
rime
19.4

Food
/Coo
king

Late
Docu Nigh
ment | €

who Used WENDY'S Gne or Evening Comedies ries Evening Late Show  aries | Talk
Roced News - Lste mw bl d Sl ks 17.5 15.3 75 286 221 s. 109 1103
2y :
g o O O 2 :
= who Used WENDY'S One or More Times in the past 30 days u MSP # who Used WENDY'S One or More Times in the past 30 days B MSP
Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
{average week} Tatal Persons: % Time Spent: (Average Day)

Local News - Evening
Sports

Local News - Morning
Comedies

Game Shows

Dramas

Movies

National /Network News
Mystery/Suspense/Crime
Local News - Late

Late Night Talk
Food/Cooking Shows

Court Shows

MspP

DMA

B ey T i
m——

Avg. Hours+Minutes/day with Ad'—
Supported Local TV Stations: Adults
18 or older

S | 2lan e

aos T Soz meme o
Suduv!

453,958 -m-—

= who Used WENDY'S One or More Times in the past 30 days
Scarborough R1 2026: Feb25-Feb26 Qual Intab 169

mMSP

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadeasting, Inc. LLC. All rights reserved.

Court Shows
15.9

Game Shows
16.2

Local

News - Comedie
Late 5
129 128

Movies
15.8

Nation | Late Fo
al/Net | Night | od/
work... | Tal.. | C.

Local News -
Evening
16.3

Mystery/Suspe
nse/Crime
14.3

Local News -
Evening
29.4

Court Shows
27.2

Comedies
238

Game Shows
26.2

Mystery/
Suspens

Local
News -

e/Crime

Late
221

Nation
al/Net
work
New...

® who Used WENDY'S One or More Times in the past 30 days

Quick service restaurants used past 30 days: Wendy's

| MsP

® Share of Everything

.dal

for Anything
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- 170,328 or 71.3% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News -
Morning, Sports, Comedies, Movies, and Game Shows.
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‘@) - 297,650 or 60.3% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
o= watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local
News - Morning, Comedies, Game Shows, and Movies.
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198,866 or 67.1% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News -
Morning, Sports, Comedies, Game Shows, and Movies.
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[ 29,352,835 or 78.% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
use Ad-Supported Social Media for an average of 164.8 minutes every day representing 27.% of all
time spent daily with Ad-Supported Digital Media.
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[ 292,303 or 74.2% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
use Ad-Supported Social Media for an average of 194.1 minutes every day representing 28.9% of all
time spent daily with Ad-Supported Digital Media.
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381,885 or 77.4% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
use Ad-Supported Social Media for an average of 163.6 minutes every day representing 26.4% of all
time spent daily with Ad-Supported Digital Media.
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[ 234,652 or 79.2% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
use Ad-Supported Social Media for an average of 175.3 minutes every day representing 25.6% of all
time spent daily with Ad-Supported Digital Media.
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- 27,699,451 or 73.6% of Adults 18 or older who Used WENDY'S One or More Times in the past 30
days use Ad-Supported Facebook for an average of 61.2 minutes every day representing 37.2% of all
time spent daily with Ad-Supported Social Media.
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292,303 or 74.2% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
use Ad-Supported Facebook for an average of 76. minutes every day representing 39.2% of all time
spent daily with Ad-Supported Social Media.

Total Persons: % Time Spent:

Facebook
S 143
m_mm—

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

YouTube Video
4 YouTube
Linkedin m Instagram Video
rece T Pl 342 185 Instagram YouTube Video
. 20.8 0.
T L s — . -
) Blogs/M
Pinterest Mm;‘v. TikTok essage
Snapchat M m_ Avg. Hours+Minutes/day with all Ymkedin 128 Board...
X m m Social Media: Adults 18 or older - TikTok
300 6 11.6
Others(Rumble, Threads,.. [Z3o0 s RAR T\
WhatsAp 22,337 3
Blogs/Message Boards (read... [SYYYR I Sav0 - (125 | 88.9 3. 55.8 38
who Used WENDY'S
tumblr mrz.ﬁségﬁ M:rel"msmlhe:s.:; 04%
d
# who Used WENDY'S One or More Times in the past ;I;sdlys uMSP ® who Used WENDY'S One or More Times in the past 30 days uMSP
Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Total Persons:

Facebook 75.8% 37.5%
nstagram B —— 145
YouTube Video mm 1563

ke & e
s m e Instagram Video YouTube Video Instagram
e PR i A% 27 187 190
snapchat [T 26.8% e ]
Pinterest L e - Avg. Hours+Minutes/day with Ad-  ERaa Red L Fnte | Readi
mm Supported Social Media: Adults 18 m X dit - fe;[
Ider i 71 68 4.
Others(Rumble, Threads,.. BRI EEHY o Ay 10.5 1 :
Whats, m . - m 2ot or
s ‘ m = Facebook Linkedin Pinter | Sna | O Facebook TikTok X
Blogs/Message Boards (read... m 5.0% 18.7% m 76.0 114 est... p.. |t 48.8 11.6 49
who Used WENDY'S O v MSsP
tumblr H e Mureﬁminlheusr:;:] 0.3% = =
days )
w who Used WENDY'S One or More Times in the past 30 days mMSP = who Used WENDY'S One or More Times in the past 30 days = MSP
MsP DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 169 Soeﬁ.al Share of Everything
for Anything .

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Quick service restaurants used past 30 days: Wendy's



‘«1@3%

Avg. Week All Social Media (Persons & % Reach): Adult§ 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook
Instagram
YouTube Video
TikTok

Reddit
Linkedin
Pinterest
Snapchat

X

Others(Rumble, Threads,...

WhatsApp

Blogs/Message Boards (read...

Total Persons:

3,026,689

| 173,681 or 72.7% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
use Ad-Supported Facebook for an average of 59.3 minutes every day representing 35.7% of all time
spent daily with Ad-Supported Social Media.
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| 381,885 or 77.4% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
use Ad-Supported Facebook for an average of 67.8 minutes every day representing 41.4% of all time
spent daily with Ad-Supported Social Media.
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| 234,652 or 79.2% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
use Ad-Supported Facebook for an average of 64.7 minutes every day representing 36.9% of all time
spent daily with Ad-Supported Social Media.
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| 27,699,451 or 73.6% of Adults 18 or older who Used WENDY'S One or More Times in the past 30
days use Ad-Supported Facebook for an average of 61.2 minutes every day representing 37.2% of all
time spent daily with Ad-Supported Social Media.
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292,303 or 74.2% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
use Ad-Supported Facebook for an average of 76. minutes every day representing 39.2% of all time
spent daily with Ad-Supported Social Media.
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| 173,681 or 72.7% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
use Ad-Supported Facebook for an average of 59.3 minutes every day representing 35.7% of all time
spent daily with Ad-Supported Social Media.
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| 381,885 or 77.4% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
use Ad-Supported Facebook for an average of 67.8 minutes every day representing 41.4% of all time
spent daily with Ad-Supported Social Media.
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| 234,652 or 79.2% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
use Ad-Supported Facebook for an average of 64.7 minutes every day representing 36.9% of all time
spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 2,649,778;
Social Media: 1,939,136; Local Radio: 1,869,660; Non-Prem. Cable: 903,619; Local TV:
779,955 reaching Adults 18 or older who Used WENDY'S One or More Times in
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 20,292; Social Media: 16,695; Local TV: 8,022; Non-Prem. Cable: 7,988
reaching Adults 18 or older who Used WENDY'S One or More Times in the past 30 d

All Other Digital Media: 24,518;
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M-F 6a-7p Avg. Available Impressions per 15-min. are..
Social Media: 14,575; Local Radio: 11,958; Non-Prem. Cable: 6,540; Local TV: 5,474
reaching Adults 18 or older who Used WENDY'S One or More Times in the past 30 d
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 26,482; Local Radio: 26,364; Non-Prem. Cable: 13,332; Local TV: 10,606
reaching Adults 18 or older who Used WENDY'S One or More Times in the past 30

All Other Digital Media: 33,727,
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 15,751; Local Radio: 15,193; Non-Prem. Cable: 8,067; Local TV: 6,512
reaching Adults 18 or older who Used WENDY'S One or More Times in the past 30 d

All Other Digital Media: 18,413;
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

{Average week) Totol ersans:

Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio
Gas Stations/Convenience Stores 077 98 44.7%
Shopping Mals
Restaurants & Bars 0 9% Avg. Hours+Minutes/day with Out-
s m m of-Home Media: Adults 18 or older
spotiy  PRFRPH Tl
sirusxv | EEASIGRE SNTSE usoge 5 32.4%
Retail Stores M m mm:i:?rﬁ: 5‘: =
YouTube Music 176.6 e

m who Used WENDY'S One or More Times in the past 30 days mUSA

 Time spent: (Average Day)

7 33,577,766 or 89.2% of Adults 18 or older who Used WENDY'S One or More Times in the past 30
days spend an average of 51.6 minutes per day driving, seeing Billboards and Signs. 66.4% Listen to
Local Radio Stations Out-of-Home for an average of 41.4 minutes

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average Week]
Grocery Stores

Billboards & Signs (Weekly Drivers)
AM/FM Radio

Walking in Towns, Cities, Downtown...
Gas Stations/Convenience Stores
Shopping Malls
Restaurants & Bars
Podcasts
Spotify
Drug Stores
SiriusXmM

Retail Stores

318,743 or 80.9% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
spend an average of 70. minutes per day driving, seeing Billboards and Signs. 67.8% Listen to Local

Radio Stations Out-of-Home for an average of 39.9 minutes/day
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226,676 or 94.9% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
spend an average of 59.8 minutes per day driving, seeing Billboards and Signs. 66.2% Listen to Local

Radio Stations Out-of-Home for an average of 46.7 minutes/da
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’ or 91.3% of Adults 18 or older who Use ne or More Times in the past ays
‘@) 450,466 or 91.3% of Adults 18 Id ho Used WENDY'S O M Ti h 30d
@ —— spend an average of 47.7 minutes per day driving, seeing Billboards and Signs. 69.9% Listen to Local

Radio Stations Out-of-Home for an average of 39.9 minutes/da
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week]

Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

SiriusXM

Drug Stores

Podcasts

Spotify

YouTube Music

Movie Theaters

Total Persons:

who Used WENDY'S One or
More Times in the past 30

o e -

= who Used WENDY'S One or More Times in the past 30 days

264,842 or 89.3% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
spend an average of 60.4 minutes per day driving, seeing Billboards and Signs. 67.4% Listen to Local

Radio Stations Out-of-Home for an average of 48.3 minutes/da

i
6 8%
s

Avg. Hours+Minutes/day with Out- m
of-Home Media: Adults 18 or older m

e “ o m

1.7%
u'WPB

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Ad—Sug@rted Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Totol Persons:

_M
B —
_E‘I'
-!m——-

. _
usage %:
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or More Times in the past
30 days
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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33,577,766 or 89.2% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days

spend an average of 51.6 minutes per day driving, seeing Billboards and Signs representing 33.4% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
Weekly

Reach % "Share of Ad-Supported OOH Media"

97.3% 96.3%

who Used WENDY'S One or usa
More Times in the past 30
74.4% days
66.4%

56.5%

23.9% 55 194

20.4%
9.9%  9.3%
7.5%

Weekly 6.1%

Persons 5

Reached: Blllhoardszéna"}llgon?sgo "AM FMIIG'JF%SH Walking ml'!ﬁ:us?:g,g 3 roe %ﬁi?ﬁé’am Restaurants £32'329 Shopping Masﬁs Movie Thfn%gg <l " Podc a:’olsﬁ7 A Stadiims &1%32;5356 "Public Trasnas?: o
Average (Weekly Drivers) Cities, Downtown
Daily Minutes Areas
with Ad-Supported
OOH Media: 5 5
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318,743 or 80.9% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend
\an average of 70. minutes per day driving, seeing Billboards and Signs representing 33.3% of all Time Spent
'with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Weeldy “Share of Ad-Supported OOH Media"

99.0% 96.9%
87.6%

who Used WENDY'S One or MsP
More Times in the past 30
72.3% days
67.8%
65.1%
54.0%
45.1%
35.1%
25.4%
22:5%  20.6%
19.0%
10.9%
8.4%

Weekly

Total

Persons

Reached: Billboards &452635'?11; AM/FM }%as |60552 Walking in ngﬁgéf Grocery Storﬁ2 58 Public Tlazrf;lgs'5 Movie meaa%se?!ss Restﬁurantslic%;!r: Shopping Mg?[s Podcasis Health Clubs 5 ma
Average (Weekly Drivers) Cities, Downtown
Daily Minutes Areas
with Ad-Supported
'O0H Media: :

50.6 39.3 : 19.3 9.4 14.5 14.2 14.7 ] 17.3 !
1 . .
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Weekly
Reach %

94.9%

66.2% 66.3%

Weekly
Total
Persons
Reached:

Billboards & Signs
Average (Weekly Drivers)
Daily Minutes

with Ad-Supported

AR/EM Radi

226,676 or 94.9% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend
an average of 59.8 minutes per day driving, seeing Billboards and Signs representing 38.4% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

. Out-of-Home Media: Adults 18 or older
“"Share of Ad-Supported OOH Media"
2:01

who Used WENDY'S One or STL
More Times in the past 30
days 72.0%

69.4%

58.0%

24.1%
18.8% 20.0%
11.4%
8.8% 7 6%
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Weekly
Reach %

91.3%

Weekly
Total
Persons
Reached:

Billboards éi751|3g:1153
Average (Weekly Drivers)
Daily Minutes

with Ad-Supported

450,466 or 91.3% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend
an average of 47.7 minutes per day driving, seeing Billboards and Signs representing 35.% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

. Out-of-Home Media: Adults 18 or older
“"Share of Ad-Supported OOH Media"
98.6% 97.0%
N

who Used WENDY'S One or
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65.1%
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61.4%
53.5%
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264,842 or 89.3% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend
an average of 60.4 minutes per day driving, seeing Billboards and Signs representing 36.3% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Rench "Share of Ad-Supported OOH Media"

who Used WENDY'S One or
More Times in the past 30

71.8% 70.4% days
% of Weekly
Time Spent
Ad-Sy, 56.1%
OOH Media )
36.9%
24.8%
19.6%
15.6%

Weekly 7.2%
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318,743 or 80.9% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
spend an average of 70. minutes per day driving an average of 40.7 miles each day and are 150.8%
more likely to use MN 47 (University Avenue) than the Metro aver

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

1-94 east of I-35W
1-494 west of I-35W
1-94 west of I-35W
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MN 47 (University Avenue)
1-35E north of 1-94
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Lake Street
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Top-26 Residential Zip Codes: Adults 18 or older
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Quick service restaurants used past 30 days: Wendy's

Top-26 Employment Zip Codes: Adults 18 or older

55416 139% 4%
56201 1.57% A%

55123 [MESE— 559%

55104 BT 2.82%

ss111 ST 240%

55345 BOSTm 200%

55414 [RSINORR 1.90%
55372 F{l.'ﬂ% 1.76%
ssan I 1k
ssa0s I, Lo
%
se601 FRES
55120 pUE 129%
%
55402 iR 170
55124 QR 128%
ssaso [, 127
55423 E! l:.Si’i’m

1.08%
55113 g L

55044 2300 1.07%
T 7 EERM 0.85%

1.06%
: 0.80%

55311

ssioe IS, 105k

55102 [ Loax
55433 e sl
55070 g ::”-5%1.00%
55406 8 D00k
55317 e
55378 JESH 0.05%

® Share of Everything




®

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
63136 492%
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62418
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62298
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63129 —
63125
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Quick service restaurants used past 30 days: Wendy's

226,676 or 94.9% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
spend an average of 59.8 minutes per day driving an average of 34.8 miles each day and are 65.3%
more likely to use Route 15 than the Metro average.

Top-26 Employment Zip Codes: Adults 18 or older
2.91%

63033
62839
62239
62208
63110
63376
62025
63118
63141
63017
62269

® Share of Everything
for Anything _




‘ 450,466 or 91.3% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
spend an average of 47.7 minutes per day driving an average of 27.7 miles each day and are 50.2%
more likely to use Queen City Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Quick service restaurants used past 30 days: Wendy's

264,842 or 89.3% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
spend an average of 60.4 minutes per day driving an average of 35.2 miles each day and are 69.5%
more likely to use Port St Lucie Blvd than the Metro average.

Top-26 Employment Zip Codes: Adults 18 or older
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Top Employment Zip Codes: (Adults 18 or older who Used WENDY'’S One or More Times in the past 30 days) b
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Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older

% Time Spent:

Total persans:

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

Books

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

All Local Weekly Newspapers

USA Today (Daily)

catalogs m- 25
Magazines nﬁﬂ:‘.”ﬁ

# who Used WENDY'S One or More Times in the past 30 days
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‘who Used WENDY'S One or More
Times in the past 30 days

10,547,803 or 28.% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.5 minutes every day representing
30.5% of all time spent daily with All forms of Print Media.
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135,134 or 34.3% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.2 minutes every day representing
29.3% of all time spent daily with All forms of Print Media.
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| 63,397 or 26.6% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.4 minutes every day representing
26.7% of all time spent daily with All forms of Print Media.
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112,569 or 22.8% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day representing
29.9% of all time spent daily with All forms of Print Media.
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| 76,505 or 25.8% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.3 minutes every day representing
30.6% of all time spent daily with All forms of Print Media.
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Video Streaming Services
Cable TV Networks

Local Broadcast TV

“Advertising Actions"

Local AM/FM Radio

»
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P18+ who Used WENDY'S One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

107,409,961
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Social Media

Websites
Direct Mail
Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions"

P18+ who Used WENDY'S One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

1,537,584

1,324,707

1,105,073 28.3%
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Local AM/FM Radio
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Cable TV Networks 492,742
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® P18+ who Used WENDY'S One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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(®) 3 "Advertising Actions"

P18+ who Used WENDY'S One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)
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“Advertising Actions”

P18+ who Used WENDY'S One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Websites
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Social Media

Direct Mail
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P18+ who Used WENDY'S One or More Times in the past 30 days
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